
case study

www.threepipe.co.uk

One Alfred Place 

Objectives:
• Promote One Alfred Place as the first private members’ club to

offer all the style and service of a modern club but designed
principally for business use

• Position One Alfred Place as THE practical, sensible and stylish
solution to an emerging group of mobile business professionals and
entrepreneurs within London, the UK and internationally 

• Highlight that club membership is open to all industries eg. TV,
publishing, finance, property, and not exclusive to media like so
many other London clubs  

• Highlight the individuals behind the club – a fusion of international
rock stars (Mike Rutherford and Nick Mason) and prominent
business figures (Rob Shreeve - Founder & Chief Executive and
Robert Devereux – Chairman) to raise the club’s profile  

Target Audience:
• Mobile Out Of Office Workers who don’t have a London base and

often have to conduct business out of coffee shops, hotel lobbies
and restaurants (London, UK and international)

• Employed and self employed individuals who are looking for an
extension to their London office – for quiet time or client
meetings/entertaining 
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EXPENSE THIS!
A new private members' club that' s

a reclaimable tax outgoing .

Clever. Five

minutes from Euston
,

One Alfred Place

is for out-of-town professionals who

want to conduct business at a smart
London location .

(

Most impressive ,

the

list of art on the walls-Warhol
,

Freud
,

Opie etc -reads like an inventory for
the Tate

)

Because of

its extended

opening hours
,

the taxman qualifies
the club as a serviced office

,

ie

a

business expense . Which means up
to 40 per cent rebatable savings on the

fees . Sounds like good business to us .

One Alfred Place
,

London
WC1.0207000 1999

, wwwonealfredplace.com
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Lifestyle
I

T’S one of those ideas that makes so
much sense it’s hard to believe no
one is doing it already. “That was my
concern,” says Rob Shreeve, the man

behind new members’ club One Alfred
Place, “and so I spent six months pretend-
ing to join every club in London. But even
if they claimed to be, nobody was doing it
properly.”

Doing what, exactly, is catering to the
growing number of home and tele-work-
ers who are crying out for a decent place
to do business in the capital.

Following a career as MD of Virgin
Publishing, Shreeve had been working
from home for a few years (“all very nice,
very civilised”), but found that when he
wanted to have a meeting there was no-
where to do it.

“Hotel lobbies, where one invariably
ends up, are expensive and unpredictable,
and by five o’clock they’re filling up with
people determined to get drunk.”

Ditto most members’ bars. “I’d re-joined
Soho House, which is great for network-
ing, but it’s not a working environment.
You can’t use your phone or laptop — basi-
cally it’s a drinking club.” 

And so the idea for One Alfred Place was
born — a unique, members-only space that
caters solely to individuals with the 9-5 (as
opposed to the after-hours aspect of a
modern working life) in mind.

LOBBYING
The club finally opened last week and is a
joint venture between Rob and pal Robert
Devereux, ex-chairman of the aforemen-
tioned Soho House and the Virgin Group,
and currently on the board of governors at
the Southbank Centre.

Perhaps fittingly, Shreeve revealed the
idea to Devereux in a lobby — this time of
the Festival Hall. Devereux got it immedi-
ately. 

“We’d spoken about this kind of thing
at Soho House,” Devereux says, “but the
two things just didn’t gel. Just as too much
partying here would ruin what we’re try-
ing to do, too much working doesn’t go
down well in a social club.”

One Alfred Place is an airy, open-plan
space that also, somehow, manages to be
full of nooks and crannies, cubby-holes
and hidden places to get one’s head down
and work.

It is located just off Tottenham Court
Road — “dead central London”. 

Getting precisely the right venue was
believed by both Roberts to be of utmost
importance to the success of their ven-
ture, and finding this place took them the
best part of nine months. 

“We lost a number of buildings which
we thought were right, and if I were a
fatalist I’d think that happened for a rea-
son,” smiles Devereux.

“You can actually see two of the ones
that got away from these windows,” he
adds, gesturing to the almost floor-to-ceil-
ing windows that grace most rooms at the
club. 

TAX DEDUCTIBLE
Opening hours are from 7am-9pm,
Monday to Friday. Just like a normal office.
Which means that: “If you can claim the
VAT back and you’re in the 40 per cent tax
bracket, you can practically halve your
membership.” 

The club’s opening hours should make
it fully tax-deductible.

Decked out like the offices of a dead
trendy advertising agency, the place is all
gargantuan sofas and Eames chairs when
you walk in.

A sizeable portion of Devereux’s impres-
sive modern art collection, meanwhile,

peppers the walls with life-affirming
daubs of colour (he’s a fan of Andy
Warhol, Sean Scully, Victor Passmore and
Terry Frost).

So far, so — well, a bit like an out-sized,
very meeting-friendly hotel lobby actually
— but delve inside and the business cre-
dentials of the outfit become clear. 

There’s a whole room dedicated to
library-style work stations, each with dual
plug sockets to facilitate the charging of
both mobile and laptop. 

LAID-BACK PARLOUR
There are two large, fully equipped board-
rooms, which members can hire (a snip at
just £35 per hour) and boast huge, custom-
built tables that wouldn’t look out of
place at Gordon Ramsay’s latest restaurant
venture.

There’s a quiet room for kicking back
in, a bedroom (the cabin) for anyone just
in off the red-eye, and there are his ’n’ hers
showers for a quick freshen-up between
meetings.

A spacious cafe-cum-bar, with commu-
nal and banquette seating, and a large,
laid-back parlour complete the tour,
which takes in 360-degrees of the second
floor space.

If feels like the sixth-form common
room that the luckiest, most studious and
most stylish students attending the
world’s most liberal, forward-thinking
school might win in a special common-
room lottery. 

So who’s signing up? Founding mem-

bers include everybody from a property
developer in Budapest, to software CEOs,
music industry entrepreneurs, photogra-
phers and writers. 

“We’ve even got a couple of peers of the
realm,” says Shreeve. “They like us,
because they throw you out at the Reform
Club or RAC if if you so much as a pull out
a pen!”

PRIMARY FUNCTION
This diversity reflects the fact that net-
working — while some will inevitably hap-
pen here — is not the primary function of
One Alfred Place, as it is at places like Soho
House or the Groucho.

Perhaps surprisingly, “quite a material
percentage of founding members already
have offices, and quite close by too,” says
Devereux.

“But perhaps they’re small businesses
and don’t have proper boardroom space
for meetings, or have quite swanky offices
but would rather get off site and meet
somewhere which is conducive to busi-
ness, but also has a reliable restaurant and
a bar.”

The duo plan to cap membership at
1,000, starting off with 500-600 to see how
usage goes. But so confident are they that
they’ve hit on a concept that’s set to fly,
that plans for further clubs in London are
already twinkling in their eyes.

“There are definitely opportunities for
something similar further towards the
City and south of the river,” says Shreeve.
And while the plan is to maximise the
London opportunity the possibilities are
endless.

“If it works in London, it works in
Berlin, it works in Paris and it works in
New York,” says Devereux.

And it really would appear that
no one else is doing it.

Membership to One Alfred Place costs £1,500.
www.onealfredplace.com 020 7000 1999

Clubs The

alternative
office

There is now a swanky place to work ideal for people who
don’t need somewhere every day, writes Ruby Warrington 

One Alfred Place’s
interior is luxurious
and ideal for relaxing,
meeting and doing
some work

‘We’ve even got a couple of peers of the realm.
They like us, because they throw you out at
the Reform Club or RAC if you pull out a pen’

PRIVATE FUNCTIONS'

OneAlfred Place
, London

Tucked behind Tottenham Court Road
,

private members' club One Alfred Place
offers the usual accoutrements

,

such as
a bar

, showers and even a bijou bedroom .

The interiors
, by designer Diana Sieff

,

bypass traditional trappings in favour
of hi-tech lighting , modern furnishings and
an impressive art collection worth nearly
2m . But where the club sets itself apart
is in its attention to its members' business
needs . The add-ons range from wireless
printers , Skype and broadband to a team

of assistants who handle chores like

booking restaurants and plane tickets .

Fees are 1 ,500 a year and membership
numbers are capped at 1 ,500 . DW
1 Alfred Place

, London WCI
,

tel: 44.20
7000 1999

, www.onealfredplace.com




