Yodafone ‘Cut it Out’ Campaign 20038

Objectives:

One of Vodafone's key corporate responsibility targets is to help
reduce bullying by mobile phone, an increasing frend amongst young
people who victimise others through text and video messaging.

An estimated 450,000 young people are victims of bullying in the UK
each year and the key aim was to educate young people about
the negative impact of bullying and to provide practical advice to
those being bullied. Teachers and parents were also key audiences
for their role in spotting incidents of bullying and providing support.

Vodafone tasked Threepipe to create an awareness and
fundraising campaign to coincide with the Government backed
Anti Bullying Week in November 2008.

Strategy:

Research shows that girls (aged 10 -16 years) are far greater users of
phones for bullying than boys, who tend to resort to more physical
infimidation.

The campaign needed to creatively ‘stand out’ to engage teenage
girls and parents via mass consumer media whilst at the same time
delivering serious messages about the consequences of bullying.

A more formal educational programme would also be needed to
encourage feacher participation.
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