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Restaurant group Yo! Sushi has become
one of the first chains to adopt the Food
Standard Agency's multiple traffic light,
front-of-pack nutrition food labellin

The FSA says the labels help psaala
make healthier choices quickly a
glance and now diners can do th
eating at the Japanese conveyor |

SUSHI SALE
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Sale: Yo! Sushils giving
" away 50 per cent off vouchers
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Money belt Yo Sushi founder sells
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Simon Woodroffe, the former ‘Dragon’s Mr Woodroffe, who sold his 605 per

Den’ star who founded Yo Sushi, is to cent stake in the chai to Primary in
receive a second portion of profits by 2003, will continue to draw a 1 per cent
selling his stake in the restaurant chain as | royatty.

part of a secondary management buy-out, | "He's a very happy man" said Robin

writes Alistair Gray. Rowland. chiéf executive.
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Summary:

YO! Sushi uses Threepipe on an ongoing basis fo maintain visibility in
the media, supporting the brand’s image and driving footfall into
existing and new restaurants.

Objectives:

* Promote new seasonal menus

 Supporting national promotions

* Launch new restaurants

* Emphasise the brand’s healthy eating and diversity of menu messages
* Generate business and trade media coverage

* Provide crisis PR support

Target Audience:
Young (and young at heart) urbanites with an emphasis on the
female audience.

PR Activity:

* Regular lunchtime visits to key women's lifestyle magazine offices to
encourage tastings of the new seasonal menus.

e Invitation fo national food and drink writers to meet the YO! Sushi
development chef to participate in menu tastings ahead of seasonal
menu launches to the public.

« Targeting national celebrity media when celebrities spotted in YO!
Sushi restaurants.

* Launch of six restaurants in the last twelve months across the UK
including organising of launch parties for local VIPs, media
competitions and restaurant reviews.

« Distribution of the recipes for favourite YO! Sushi dishes to women's
lifestyle magazines to form part of food and drink pages.

* Targeting of local and national event listing magazines to promote
national discounts.

* Launch of the UK’s first fraffic light labeling system for national
restaurant chain.

* Promotion of brand partnerships into general lifestyle, trade and
vertical media.

* Promotion of restaurant refurbishments into local media across the UK.

* Brand partnerships designed to boost email database registration
numbers.

Results:

* 143 pieces of YO! Sushi media coverage generated in 2008.

A cross-section of media including online, national, broadcast, lifestyle
and regional.
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Enough about YO! Sushi,
can we talk about you?

e Call Jim Hawker or Eddie May: 020 7632 4800
* Email us: tellmemore@threepipe.co.uk

* Meet us at our place in Covent Garden or
wherever suits you.
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